
Certificate in 
Digital Marketing 
Expand your knowledge and skills in Digital Marketing! 



Certificate in 
Digital Marketing 
Designed for small business owners, or those who want to up-skill in digital 
marketing. You’ll gain an intermediate level of digital marketing knowledge and 
learn how to implement digital marketing strategies for a business.  Plus, you’ll 
gain a Certificate in Digital Marketing, another frequent request of employers. 

Get instant access within 1 business day.

Approximately 100 hours.

You’ll have 24/7 access to your course material for up 
to 6 months until you complete.

100% online with unlimited tutor support via phone and  
email.

Multiple choice, short answer and practical 
assessments.
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Start Date:

Course Duration:

Access Time:

Delivery and Support:

Assessments:

Investment: €499, or only €25 per week 
on an interest free payment plan.



All the Right Choices
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Gain an employer recognised qualification and add to your CV

Learn the benefits of website designs, social media channels, 
and Search Engine Optimisation

Create and implement highly effective digital marketing 
strategies that will allow you to fast track your career or 
business

Develop engaging campaigns using content marketing strategies.

Flexible online study – work at your own pace in your own 
time and receive unlimited one-on-one tutor support



Certificate in Digital Marketing 
Course Curriculum
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ADMG140 Scope and Nature of Internet Marketing

ADMG146 The Psychology of Internet Marketing

ADMG152 Website Strategy, Principle and Design

ADMG142 Search Engine Optimisation (SEO)

ADMG145 Social Media Applications

ADMG102 Capturing and Converting Customers

ADMG105 Content Marketing

This course will provide an introduction to the concept 
of digital marketing, including but not limited to 
channels that are used in digital marketing, the 4P’s of 
the marketing mix and how this links to the marketing 
strategy, and a look at some of the risks associated 
with digital marketing.

This course will provide an introduction to the use of 
psychological theory as applied to internet marketing, 
including but not limited to internet psychology, 
common psychological triggers that encourage 
website engagement, the psychology behind 
interacting with customers and how colour, pricing and 
consistency are used in website creation.

developing a website, including but not limited to how 
to develop a business website using Wix or Weebly, the 
concepts of website strategy on a business website 
and how to apply the principles of website design on a 
selected business website.

This course will provide an introduction to SEO (search 
engine optimisation), a combination of strategies, 
techniques and tactics webmasters use to increase the 
number of organic visitors to a website. It will include 
but not be limited to the purpose and functions of 
search engine optimisation, the three areas that need 
to be addressed to ensure effective search engine 
optimisation and how a business can improve visibility, 
traffic and popularity in search engines.

This course will take a look at some of the more 
effective applications that are currently being used in 
social media, and will include but not be limited to the 
purpose of social media, how social media is used in 
everyday activities and how to develop a social media 
strategy and principles of that strategy.

This course will take a look at different ways to 
determine an appropriate online presence for the 
marketing of a product or service, including but not 
limited to methods to improve internet sales, how to set 
up an online store and how demographics and 
promotions can influence internet advertising.

This course will provide an overview of why content is a 
vital component for your website to keep it ‘alive’ and 
how to develop a content strategy and plan that meets 
business objectives. It will include but not be limited to 
the elements of content marketing, components of a 
content strategy, factors for a successful blog and 
techniques that assist in getting content seen.
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Start Upskilling Today!
Follow our easy 5-step enrolment process - it only takes a few minutes to get  
started!

1. Click on ‘Get Started Now’

2. Choose your course

3. Proceed to payment

4. Receive login details

5. Start Learning!

Get Started Now

Certificate in Digital MarketingThe Career Academy

https://careeracademy.ie/cart/?add-to-cart=42602

